Editor’s note

In February 1960, Harold Macmillan, former
British Prime Minister, delivered his famous
“Winds of change” speech in the South African
Parliament: “The winds of change are blowing
throughout the continent ... whether we like it or
not, this growth of national consciousness is a
political fact.” He was right. The winds of change
were blowing and those who failed to realise fit,
were blown away.

Winds of change are once again blow-
ing across the continent. Only this time, these
winds are “dairy” winds of change. The East-
ern and Southern African Dairy Association
(Esada) was established, the first African Dairy
Conference was successfully held, a world
school milk conference is still to be held. All of
these industry-changing events occurring this
year alone! The only link still missing, was an Af-
rican dairy magazine to report on these events.
Now that link has been provided with the launch
of Dairy Mail Africa.

In this first edition, we report on the first dairy
conference in Africa, Esada, as well as a global
overview of school milk. Philippe Jachnik, former
president of the International Dairy Federation
(IDF), looks at the prospects of the African dairy
industry. In technology, the how and why of using
a milking machine is discussed. Dr Antoine Nguz
and Ina Jordaan take a look at milk quality.

| hope you enjoy the first Dairy Mail Africa as
much as we enjoyed bringing it to you. We hope
that this newborn calf will grow to play its part
in the African dairy scene. Dairy Mail Africa — a
magazine from the African dairy industry, for the
African dairy industry.
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The editor welcomes editorial and news
contributions. We strive to ensure that Dairy
Mail Africa’s content is current and relevant.
Submit your contributions and/or comments to
willemien@dairymail.co.za or karien@dairymail.
C0.za. DMA

EDITOR’S NOTE

Get

connected

Publications
» Guides
» Manuals

» Advertisers’ Index  » Agri Leisure

Audio-visual

» Video production services
» Radio programmes » Press releases

(RSG,

Radio Pretoria) production work

AQ ICONNECHT Em—

Communication Media

Tel 012 843 5690 | Fax 012 804 9531

.‘M, ,

£
o &

//fz |

K

>

Magazines
» The Dairy Mail
» Ubisi Mail

Communication

» Layout and

DAIRY MAIL AFRICA e« October 2005 1



1 DAIRYMAIL

ﬂm e calry growrth

BL Inhoudsopgawe ° Contents
5 Out of Africa

8 Briefly Africa

Main Feature

10  Ride the wave of Africa’s dairy prospects
Articles

13 Esada fuels African dairy growth

14  ADC&E opens gate to African prosperity
17 Structure of the dairy industry in Sacu

20  Structure of the dairy industry
in Comesa and EAC

2 DAIRY MAIL AFRICA ¢ October 2005



25

29

30

33

37

39

43

44

Linking supply and demand for dairy
products in Comesa

School milk — a global overview

Milk communication pays

Milk quality in Africa —
managing safety issues

Milk quality in Africa —
reviewing policy aspects

For dairy quality and safety, talk to DSA

Preventing harmful residues in milk

The way we harvest milk from our cows

CONTENTS

Committee
Chairman Bertus de Jongh
Manager AgriConnect Albert Loubser
Editor Willemien von Solms
Journalist Karien Slabbert

Leza Putter
Peet Nieuwenhuizen

Production Manager
Creative Editor

Contributors

Philippe Jachnik France

Ina Jordaan South Africa
Frank Maina Kenya

Dr Antoine K Nguz Zambia
Moses Nyabila Kenya

Dr Chris van Dik South Africa
Rykie Visser South Africa
Reg Weiss South Africa
Advertising

Hanlie du Plessis

E-mail hanlie@agriconnect.co.za
Tel +27 23 843 5690

Cell +27 83 296 8007

Account Inquiries

Klein Vermeulen

Tel +27 12 843 5696

E-mail kKlein@dairymail.co.za

Distribution

Albert Loubser

Tel +27 12 843 5690

E-mail albert@agriconnect.co.za

Layout/Production
AgriConnect (Pty) Ltd

Published by AgriConnect (Pty) Ltd
PO Box 1284

Pretoria 0001

South Africa

Tel +27 12 843 5690
Fax +27 12 804 9531

Editorial contributions
All editorial contributions to be submitted to Karien
Slabbert at karien@dairymail.co.za

Dairy Mail Africa is published quarterly by Agri-
Connect (Pty) Ltd for the Dairy Industry in Africa

PO Box 1284 © Pretoria 0001 * SOUTH AFRICA
Tel +27 12 843 5690 © Fax +27 12 804 9531

E-mail willemien@dairymail.co.za

AgriConnect and the Editorial Committee do
not necessarily subscribe to the views in this
publication

Printers
Ultra Litho +27 12 621 3300

DAIRY MAIL AFRICA e October 2005 3



Advertising in Dairy Mail Africa
- the why and how

YDAIRYMAIL

AFRICA

Share in the success of Africa’s dairy revolution

-
Dairy Mail Africa is '{&ependent magazine,
affairs. The magazi ain focus is:
» Technology trans

African continent

¢ 1 %
v ol :--'1'.-"..».- w12

Iso fides'fﬁe W’a;v?wé?\fﬁgéi:s# i

600 or +27 82 563 4427
7 12 843 5600 or +27 82 376 6396




Something new

At the G8 Summit this year, we thought we
heard the world change gears, or was it just the
loud crunch of an old lady (old Europe) trying to
change gears, turn the steering and chat on the
cellphone at the same time? Africa is no nearer
to the millennium goal of halving poverty by the
year 2015 than it was when this was first mooted.
Nor do we see much change in the globalisation
and free trade policies that should be opening
up the markets of old Europe for the unpro-
cessed commodities of Africa. And, as the dairy
industry might argue, for the refined and added-
value products that a richly-endowed continent
should undoubtedly be able to produce, to give
it a competitive edge over the over-organised
labour markets of the developed world.

Can we do it cheaper and better? If we do
not reach for the sky, will we ever succeed? \Who
must build this ambitious plan except the people
of Africa themselves! The truth is that it will not
be enough for Britain merely to double its aid by
2010 or the developed world to abolish its trade
subsidies, nor will the welcome support already
given and pledged by President Bush save us.
Africa will have to look to its own undoubted
resources and a more enlightened (and uncor-
rupted) leadership to back these efforts.

Often, in our most generous moments, we
actually succeed in emasculating the recipients
of our goodwill. Foreign aid and government
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spending alone can hardly create the long-
term sustainable growth we need to push
back the frontiers of poverty and fight unem-
ployment. Millions in Africa still survive on less
than R6/day.

The solution lies where South Korea,
Japan, Malaysia and India are finding it. We
simply need to “skill up” the potential of those
talented young men and women with whom
not only South Africa, but the entire African
continent must surely also be blessed. This is
a continent bursting with human potential and
untapped talents. Crying in a corner about be-
ing disadvantaged and exploited cannot help
our young people to blossom to the full. We
need to discover and train entrepreneurs with
new horizons and a fresh vision of their own
destiny.

Wishing alone will not make it so, but
putting a lot more effort into leadership train-
ing must surely lead to a realisation that
Africa’s basket is not half empty, but merely
half full. Our young leaders and entrepreneurs
of tomorrow must be taught to strengthen
their wings and soar above the mistakes of
the past. Even more importantly, they must
adapt the best ideas and techniques of en-
trepreneurs in the developing world to unlock
Africa’s unique opportunities. They must cre-
ate their own launching pads for success and
not wait for others to bestow it upon them.

The dairy industry, for one, can teach
them the value of meticulous discipline, care
and sound management. It also produces
the products that help hungry young minds
to absorb the knowledge they need to shape
their own future. bmvA

Reg Weiss
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